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EASTERN ILLINOIS UNIVERSITY 
Charleston, Illinois 
HARRY READ. Director of lnformat1on and Pubhcat1ons (217) 581-2820 
FOR IMMEDIATE RELEASE 
November 8, 1985 
Local/Area 
CHARLESTON, IL--Their names read like a 11\vho's who" of business and 
industry and their job is to help develop strategies for continued improvement 
in the College of Business at Eastern Illinois University. Collectively they 
form the Dean's Business Advisory Board. 
Companies and institutions represented include AMOCO; B.F. Goodrich; Marathon; 
~1id America BancSystem; Peat, Marwick, Mitchell; Caterpillar; University of 
Missouri; State Chamber of Commerce; and the Illinois Agricultural Association. 
Chairing the Board for 1985-86 is Richard A. Lumpkin, Jr., President, 
Illinois Consolidated Telephone Company, Mattoon. 
Chair-elect is Obed W. Henderson, Massachusetts Mutual Life Insurance 
Company, Mattoon. Robert M. Moore, President, AGCO, Inc., Charleston, is secretary-
treasurer. 
Lumpkin believes the Board 11 Can bring a perspective which will help 
the College of Business curricula, resulting in graduates whose preparation 
continues to meet the needs of tomorrow's business." 
11 Board members can also have a direct input in educational programs 
by their availability to give students a first-hand taste of 'the real world' ... 
Ted Ivarie, College of Business Dean, sees three themes running through 
the Board-College connection in addition to the overall strategy responsibilities. 
First is recruiting quality of both students and faculty. Recruiting 
faculty is often a problem because the private sector and larger universities 
can offer higher salaries. 
Student quality is already high and the quantity is beyond question. 
Majors make up just under one-third of the University's enrollment and certain 
minimum standards are required for admission to the College. 
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"We want to keep the quality high, 11 Ivarie noted, "and our Board members, 
through their contacts and familiarity with their. geographic areas, can help 
recruit superior students on both the undergraduate and graduate levels." 
The second theme involves maintaining relevant curricula and internships, 
considering the technological demands of today's business. 
Ivarie sees the third theme as involving assistance in outreach programs 
such as the Community Business Assistance Center (CBAC). 
Under a general umbrella of "interface between the College and the 
business community," the Board has endorsed an Executive-In-Residence program 
to start in the spring semester. A business executive will spend a week on 
campus, discussing business principles and updates with faculty and students. 
"The executive will also take a look at our curricula during the residency," 
Ivarie said. 
Board members will also help with the adopt-an-executive plan. In 
this program, faculty members will ask a business leader to visit classes. 
Another significant contribution of the Board, Ivarie said, is support 
and sponsorship of internships for both faculty and students. 
Also, Board members will be asked to serve on search committees for 
key personnel. "This will be a significant service, .. the Dean said, "because 
of the Board's expertise in recognizing administrative and teaching talent." 
Ivarie said "there's no question that we have a blue-ribbon Board. 
Its help will be invaluable." 
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DEAN'S BUSINESS ADVISORY BOARD 
Terry Brandon, Vice President 
Sales and Marketing 
Marion Pepsi-Cola Bottling Company 
Lester Brann, President 
Illinois State Chamber of Commerce 
Joe Brumleve 
Brumleve and Dabbs, Effingham 
Richard Cain, President 
Cain Enterprises, Inc., Decatur, IL 
Wilbur B. Dronen 
Employee Relations Manager 
Caterpillar Tractor Company 
East Peoria, IL 61630 
Dean Gowin 
Charleston-Mattoon IGA 
Obed W. Henderson, General Agent 
Massachusetts Mutual Life 
Insurance Company, Mattoon 
William B. Hopper, President 
First Trust Bank 
Tayl orvi 11 e 
Robert Huey, President 
World Color Press 
Effingham 
Richard A. Lumpkin, Jr. 
President 
Illinois Consolidated Telephone Company 
Mattoon 
Daniel E. Marvin, Jr. 
President 
First National Bank, Mattoon 
Robert M. Moore 
President 
AGCO, Inc. 
G. Howard Mower 
Assistant Controller 
AMOCO Production Company 
John J. Willingham, Partner 
Peat, Marwick, Mitchell & Co. 
New York 
J. W. Oglesby 
Vice President for Sales 
and Marketing 
The Reasor Corporation, Charleston 
Paul a Phi 11 ips 
Attorney at Law 
Mattoon 
John Reed, Administrator 
Weber Medical Clinic 
Olney 
Coyn Richardson 
CVR Investments 
Springfield 
Donald Shawver, Chairperson 
Department of Marketing 
University of Missouri at Columbia 
Eli Sidwell 
Eli Sidwell and Associates 
Charleston 
Robert A. Smith, Manager 
General Accounting and Systems 
Marathon Petroleum Company 
Findlay, OH 
Ann Waskom 
Personnel Superintendent 
State Farm Insurance Companies 
Bloomington 
James B. Watt 
Chairman of the Board and CEO 
Mid America BancSystem, Inc. 
Fairview Heights 
John P. White, Jr., President 
Illinois Agricultural Assoc. 
Bloomington 
Sandra K. Wicklein 
Manager of University Relations 
The BF Goodrich Company 
Akron, OH 
Robert T. Wright 
Retired Chairman of thr Board 
Stenographic, Inc. 
Lincolnshire 
